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INSTRUCTOR:

COURSE BOURS:

TEXT:

DESCRIPTION:

OBJECTIVES:

GRADING:

P.0a

GRANDE FRAIRIE REGIONAL COLLEGE
BUBINESE ADMINISTRATION
COURSE OUTLINE
FALL 1993

INTRODUCTION TO MARKETING - BA 100

Scott Hionder-MhMoffitt
Office: Al4l
Tel: 345-8633 (work)

1200 pom. to 2:30 pm. - Mondays snd Wedneadays

Fundamentals of Marketing, Sommers, Barnes o a1, MoeGraw Hill
Ryerson, Sixth Canadian Edition, 1992,

Tl

This course will introduece students to the hasle demems of the
marketing mix and tho koy comcepts related to consumer analysis, The
4 Ps: Product, Price, Promotion, and Place, in conjunction with tho kay
role played by the consuraer, will constitute the basis for marketing
analysis and decislons,

The groatost part of this course will be spent Jeaming Markcting
terminology and concepls, however, we will slso devote & significant
amnount of dlads time to applying these concepts through case analyses.

1) To scquaint stodemis with basic marketing terminology and cancepts,
The 4 P's, market segmentation and targeting, and consumer
behavior will be emphasizcd,

2) To develop the students' ability to analyss marketing problems.

3) To spply marketing snatysis to solve busingss probjerns,

4) To expose sudents o group waork

%) To improve studenty' ability to prepare written reports,
Final Exam 30%
Mid Term Exam 20%
Cass #1 {groug) 10%
Case #2 (intividusl) 10%
Major Projest {group) 20%
Class Contribution A0%

100%
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Simnine System ; grades will bo converted from
percontege to staning on the following basis:

Percentage
90% - 100%
0% - 9%
Ti% - T#%
65% - T1%
5TH - 64%
50% - 56%
45% - 49%
26% - 4%
0% - 25%

|

= B3 W e A Ch ] 89D

Tests: The Finsl and Mid Term Exams will be a mixwre of multiple choice,
shar answer,-and case analyeis. The Final Exam will test matorial

covered over tho ontire semester including questions relating to specific
cased discussed during clasa time.

Assignments: Cases will be graded on tho quality of the snewers to the end of case
questions as well as the thorovghness of the snalvsis that sccompanies
ir. I rocommend that case write-ups be 6 to § pages, double spaced, in
length. You muy choose to deviate from this guideline somewhat but
volume is no guarantos of highet marks. No cases in exoess of 12
pages will be accepted. Cases ar doc st the beginming of clms, No
cases will be sccepied late becmme we will bo discussing them during
the cimas period In which they are due. The major project may be op to
16 pages in longth.

Proper grammar and spelling are expocied on all pepots. [ would profer
if the cases were fyped bul if they sre written legibly by hand this will
be accoptable.

Assume the role of paid conwultant / marketing analvet addressing
yourschf 1o an interested pasty identified in the cane,
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Came #1 is Peter Taylor Buys Running Shoos on page 224 of the toxt.
This is & group assignment aad is dus on October 6.

Case #2 Is Hillorest Products em page 435 of the toxt. This casc is o
be danc individumity and is duo on November 3,

The majer group prject is warth 20% of your final grads. Your group
may chooss to either do the Tea Comacil of Canada or e snalysis of a
Jocal business that I will present to you. Yow will hand in the reporis
and make a brief dlasy presentation on November 24,

Participation: Claws contribution includes 4 aspeots: 1) the quality of participation,
2) group work, 3) sttendance, and 4) the quantity of participation. The
quality of the comments and questions raised during classroom
discussions will be the primary componsat of fhe mark. Al the end of
the semester I will ask each studimt to mate the contribution of his / her
fellow groupmates, I cxpect that all amdents will be prepared for esch
class and will participate on a consistent basis, Your will be consnlted
belore & participation grade iy finalizod.

COURBE
CONTENT: The following lists the important dates o be aware of:

Important Dates

Ociober 6 Casc #] (group)
October 20 Midterm

November 3 Case #2 (individually dons)

November 24 Msjor Project
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Weck #

10

11

13

CLASS S3SCHEDULE

Text
Date Toplc Chaptcrs
Sept 8 Latroduction 1
Bept 13 Introduction 2
Sept 13 Caso 1.2: Smoking, Taxing, and Choloe
Sept 20 Siategic Marketing 3
Sept 12 Case 1.3: Fast Food Business
Sept 27 Scgmentation 4
Sept 29 Targetting, Positioning 5
Ol 4 Consumer Behavior [
Oct & Cnaﬂ:l’ﬂuhhﬂlmnumﬂqm
Ot 11 Class cancelled - Thanksgiving
Oct 13 Market Rescarch T
Oct 18 Product Planning / Review B
Oct 20 Mid Term (up to Chapter 7)
Qot 25 Produot Mix, Branding 9,10
Oct 27 Cane 3.2; National Sca Products
Nov 1 Pricing 12
Nov 3 Case 4.2: Hilloreat Produots
Nov B Place 14
Nov 10 Case 5.2: Charlie's Laundry Factory
Nov 15 Promotion - Intro 17
Nav 17 Advertiping 19
Nowv 22 How to Give i Custorner Service
Mg Exceptionsl
Nov 29 Roview
Dec 1 Final

12
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For the case discossions (o be vainable it i imperative that stndents

vead and prepare cech case for class. It would be particularty valushle
if vindents met before class 1o discuss the case smongst themsetves.
{This will allow you to test your opinions on others before the
clssarcom discussion.) In general, we will caver theoretical topica
during the first class in & paficular week and then seck to apply those
concopts during the second class.

The formal work groups will be st by the instructor by the end of the
vocond woek of classcs. Groups will be of cither 3 or 4 individuals,

HOW WILL A CASE ANALYSIS BHE MARKED?

Each caso will be graded out of 100 marka.
WERITING COMPETENCE

clear presentation, of ideas. 30 marks

worksbls solotion to problems 30 marks

clear grasp of important tasucs, © 40 marks



